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The Public Commons v
Commercial Enclosure

« Up until 1865 large
swathes of this part of
London were private
enclaves protected by
gates and sentry boxes .

« Government conduct is
“disgraceful in allowing
these squares and places
to be closed to the public’

* Coroner’s comment



Removing fences

* 1866

* A crowd wishing to
demonstrate in Hyde
Park in favour of the
Reform Bill remove
part of the fence
opening the park to
the public




The rise of the public commons

« Urban spaces and parks

 Public Cultural institutions- libraries,
museums, galleries, adult education

* Public service broadcasting



Cultural citizenship

* Information
 Knowledge
* Representation

 participation



Money talking

 “We have a system in which state sponsored media —
the BBC in particular — grow ever more dominant. If we
are to have state sponsorship at all ,then it is
fundamental ..that it exists on a far, far smaller scale”

« James Murdoch . News Corporation

« “Disney will be able to monetise Marvel’s brands across
its entire ecosystem from TV to parks, movies, consumer
products and video games”

« Jason Bazinet. Citigroup analyst.



Mounting pressures on PSB

* Increasing competition for talent, rights,
and audiences

* Increasing questioning of compulsory
payment- for services not used.

* Increasing accusations of ‘mission
creep’ and unfair competition.

* Increasing demands for privatisation and
top slicing’



Digitalisation- three key
developments

* Accelerating commercialisation and corporate
capture- concentration, immersive advertising,
copyright, net neutrality

* The revivification of public cultural institutions- from
place to space, event to gateway

 The expansion of the digital gift economies- the

principle of reciprocity, the democratisation of expertise,
vernacular production.



Commandeering friendship

Dayou want to !

be the first'to
fry a new

product?




The democratisation of expertise




The revivification of cultural
institutions
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Vernacular production
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On screen and on line

* Integrating on screen and on line
* Creating comprehensive public archives

 Renegotiating the relations between
professional and amateur. Expert and lay

« Constructing a public service gateway to web
resources



The Digital commons

* From analogue to digital maps
* Networking public cultural institutions

 The BBC as a the key node in the new
network



Four arguments

* Value added

» Addresses issues of exclusion and digital
divides

* Countervailing force to corporate capture-
the onwards march of Google

» Public right to cultural spaces free of
commercial speech.



