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Overview

History of struggle

In 2002 the Radio Authority Þnally issued 15 licences 
for so-called public access radio stations

¥ After a consultation round, Ofcom introduced the 
concept of Ôsocial gainÕ, and issued 107 full licenses 
in 2005/2006

¥ End of 2008, 187 license had been granted and 120 
stations were on air in the UK



Words matter

Third sector radio is comprised of a variety of actors:

community radio or public access radio (some semi-commercial)

student radio (some semi-commercial)

activist radio

sub-cultural radio, also often (semi-)commercial

event based radio

online radio



4 Approaches

Bailey, Cammaerts, Carpentier, 2008



Policy Implications

Restricted regulatory environment

Pre-dominant focus on Ôthe serving the communityÕ 
approach

¥ High level of red tape

Has an impact on the kind of radio stations active and 
the content they produce

¥ Leading to semi-professionally run local radio stations



Policy Implications

2012: Digital switchover

Access to digital frequencies and cable for public 
access radio? 

¥ What about FM?

¥ Scope for broader criteria?

More distinct initiatives?

¥ Reframing of social gain?

!



Policy Implications

Funding?

A community radio fund was set-up in 2005

¥ Case could be made to extend access to the FM-
band, but change the way radioÕs are being 
supported. 

¥ Extend project based funding signiÞcantly, and reduce 
structural funding of a few? 

Social Cohesion Funds? 


